14C
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Final Report to the Board of Directors
Commercialism Policy BOD Ad Hoc Committee

On February 1, 2001 ASHRAE’s Board of Directors established a new Ad Hoc Committee
to study the various Society commercialism policies. The committee consists of Tom
Phoenix, Chairman; Jim Vallort, Vice Chairman; Kent Peterson; Dave Branson and Steve
Comstock, Staff Liaison, The scope of the committee was: “to review ASHRAE’s
commercialism policies to ensure they are adequately meeting the technical information
needs of the membership and that they are broad enough to embrace opportumties
presented by new media technologies, while meeting the Society’s objective of maintaining
the credibility of the technical information produced and disseminated by ASHRAE,
Policies at all levels of the Society organization — ¢hapter, regional and Society — will be
considered. The purpose of this committee is to revise the existing policy as needed.”

The committee first met at the Annnal Meeting in Cincinnati. We met again at the Winter
Meeting in Atlantic City. We have also had nine telephone conference calls and have
exchanged, literally, hundreds of emails.

The first task of the committee was to Teview any existing “rules” of commercialism that
might exist in Society. For reference and information we also reviewed the commercialism
policies of several other technical societies. We found a number of places where those rules
currently exist in ASHRAE, inctuding the Program Comumnittee’s Manual of Procedures, the
Manual for Chapter Operations, etc. We then began the task of writing a policy that would
attempt to replace ail of these documents.

It did not take long for the commitéee o realize that wriing an all-encompassing set of
rufes was an impossible fask. Any “Do’s and Don’ts” list would never cover every possible
situation ner could it anticipate any possible future changes in technology and
presentational media. Therefore, the commitiee decided in November of 2001 that the
ASHRAE Commercialism Policy should be in the form of a guideline. This guideline
would then be used by all councils, committees, regions and chapters of Society to
formulate and produce their own individual commercialism procedures.

Since that decision in November, the policy has gone through 14 revisions. The Final Draft
of the new ASHRAFE Commercialism Policy and Guidelines 13 attached to this report for
your review and, hopefully, your approval.

With the submittal of this report to the Board of Directors the Ad Hoc Committee has
completed its work and will cease to exist. [ would like to thank all the members of the
Comumittee for their hard work during the last year.

Respectfully subsnitted,
Thomas H. Phoenix, P.E., Chairman



The Commercialism Board Ad Hoc Commitiee recommends that the Board of Directors approve the
following Commercialism Palicy:

ASHRAE Commetrcialism Policy

ASHRAE’s publications and activities shall be free of commercial bias and shall not imply
ASHRAE endorsement of any commercial inferest. Commercial recognition may be provided or
implied when doing so is necessary to promote the arts and sciences of HYAC&R and the
understanding of associated technology. Such opportunities for recognition shall be
administered fairly and may include citations, sponsorships, advertising and acknowledgements,

Background:

Flease refer to the attached document entitled “ASBRAE Commercialism Policy and Guidelines.”

If the Board approves the above poligy, it will be the responsibitity of councils and committees to revise
their respective Manuais of Procedures (MOP} as needed in order to comply with the new commercialism

poticy. : :
Fiscal Impact;

Unknown but positive



-

ASHRAE Commercialism Policy and Guidelines

ASHRAE Commercialism Policy Statement

ASHRAE is a technical society whose objeclive is to advance the arts and sciences of HVAC&R.
The Society is not organized to advance commercial interests. ASHRAFE's restriction of membership to
individuals reflects the Soclety's non-commercial character. With the foregoing in mind, ASHRAF's
Commercialism Policy is a follows:

ASHRAE’s publications and activities shall be free of commercial bias and shall
not imply ASHRAE endorsement of any commetcial interest. Commercial
recognition may be provided or implied when doing so is necessary to promote
the arts and sciences of HVYAC&R and the understanding of associated
technology. Such opportunities for recognition shall be administered fairly and
may include citations, sponsorships, advertising and acknowledgements.

ASHRAE Commercialism Guidelines

To disseminate knowledge and fulfill its ohjective, ASHRAE publishes literature; conducts
educational programs, conducts fechnical meetings, and makes available data i electronic form. These
publications and activitizs may inciude commercial recognition to promote understanding of techrical
content and awareness of avaifable fechnology. Such recognition, however, must not imply ASHRAE
endorsement of a product or service, nor may the focus of any ASHRAE work or aciivity be to promote a
commercial product or service, whether in the public or private sector,

Responsibility for implementing ASHRAE's Commercialism Policy resides with the Sociely's
councils and commiltees. These groups shouid draw upon their unigue understanding of their assigned
activities to establish operating procedures and make decisions that are consistent with the Society’s
policy. These Commercialism Guidelines are intended to be of assistance when applying the
Commercialism Policy and making commercialism judgments that are fair, are beneficial to the
membership, and protect the integrify of ASHRAE publications and activities. They apply fo afl levels of
ASHRAE activity — Sociely, regionaf and chapter — and address ASHRAE recognition of alf external
groups — public and privale; for profit and not for profit; commercial and non-commercial..

ASHRAE's Commnercialism Guidelines consist of two sections.

The Guiding Principles section sels forth the basic crileria that each instance of commercial
recognition must meet,

The Examples of Policy Intent provide specific guidance as fo what the Sociely has already
defermined to be acceptable and unaccepiable instances of commercial recognition, These Examples of
Policy Infent are not a complete list of poifcy applications, nor are they intended to cover the full infent of
the policy. They provide guidance.

When deciding on approval of activities that include commercial recognition, councils and
comintittees must determine if the intent of the Commercialism Policy Statement is met and if the
criteria identified as Guiding Principles are satisfied. If so, it is the responsibilify of councils and
cormmittees to revise their respective manuals of procedures as needed.



Guiding Principles

ASHRAE use of commercial names and logos shall not be done in ways that imply ASHRAE
endorsement, approval or certification.

If ASHRAE publications and aclivities are sponsored by commercial entities or other external groups, the
opportunities for sponsorship shall be widely available and fairly administered.

The Intent of any ASHRAE presentation or paper shall be {0 educate the ASHRAE audience about
research or technological application, not to advertise nor promote commercial entities or other external
groups.

The inclusion of commercial information shall be done in a fair and unbiased way so as to avoid explicit
prorotion of a product or commercial entity.

Commercial names and logos not related to the HVACER industry shall be permitted in presentations and
papers providing recognition is pertinent to a better understanding of HYACAR technology, such inclusion
is not intended to be promotional, ASHRAE endorsement is not conveved, and there is no implication that
the audience is required to use the commercial entiy.

Some ASHRAE activities, such as ASHRAE participation in the AHR Exposition, ASHRAE Journal and
the Scciety web site, are recognized as operating as commercial enterprises, fulfilling the Society's
mission of technological advancement with adherence to business plans that generate income to offset
operational expenses.

Chapter and regional activities shall not compete with the Society’s activities in the areas of advertising
and sponsorships since chapter and regional activities detrimental to the Society are detrimental to the
Society's membership.

Chapters participating in local or regional trade shows shalf adhere fo guidelines included in the Manual
of Chapter Operation so as to not be i conflict with the Society’s contractiral agreement for sponsorship
of the AHR. Exposition..

Examples of Policy Infent: Acceptable Applications

Society annual and winter meeting events maﬁr be sponsored, such as welcome party, luncheons,
registration kits and receptions.

Commercizl names and logos may be used to acknowledge sponsorships, such as on event banners,
chapter tabletop displays, newsletters, rosters and websftes,

ASHRAE technicat literature and educational materials may be spensered.

Commercial names and logos may be used in presentations and papers o provide author identification or
to acknowledge contributions.

Company names and products may be cited in historical works. (ROB 100-004-003)

Company names and products may be cited in presentations and papers if such information has historical
significance directly relating to the technology discussed in a presentation or paper.

Manufacturer and model number of test instruments may be noted if such identification is required to
allow accurate reproduction of the work described.,



Commercial names not direclly refated to the HVACER industry may be displayed or cited in
presentations and papers if inclusicn of such reference is pertinent to a better understanding of the
subject matter discussed or if such reference is unavoidable,

Presentations may include logos and the names of computer hardware, operating systems, browsers,
word processing programs, spreadsheets, presentation programs, etc., since the intent of the
prasentation is 10 examine HYACE&R technology, not to promoete information management technology.

Demonstrations of software used in the HYAC&R indusiry may include reference to commercial products
and may include performance data if the inclusion of such references and data are necessary to illustrate
use of the software.

Chapters may ailow advertising and sponsorships on their web sites providing that the advertisers and
sponsors deal primarily in the chapter's local geographic area, such as a local sales office of a
manufacturer, local manufacturer, or locat distributor.

Advertising on chapter web sites must be in 2 separate seclion of the web site and must comply with all
requirements of the ASHRAE Policy for Chapter Websiles.

Chapters and regions may have web links to non-ASHRAE web sites if the purpose is informational and if
it is made clear fo viewers that they are leaving the chapter website.

Web-based presentations may include excursions to commercial sites if the purpose is clearly not to
promete a commercial entity.

Chapters may include advertising in chapier newsletters and publications if it is restricted fo business
card type advertising as described the Manual of Chapter Cperation.

ASHRAE technical literature and educational materials may be sponsered if the content of the material
remains bias free, if equal opportunities are provided to commercial inferests, and if such recognifion is
made public.

Examples of Policy Intent: Unacceptable Applications

The title or the text of papers and presentations may not promote a commercial product or service,

The use of commercial names may not be done in ways that promote the benefits of that commercial
entity nor be used to principally further awareness of that commercial entity.

The subject of presentations and papers may not be to pfomote a commercial entity’s exclusively
available commercial product and service.

Commercial part numbers may not be used in a presentation’s or paper's title, text or ilflustrations unless
such information is necessary for advancing technical knowiedge.

Product-specific programs {pregrams whose main intent is to describe the features of a specific
manufacturer's product} may not be scheduled because their very nature would be %o further awareness
of a spedific commercial entity or to describe the advantages of the commercial entity.

Chapter and regionat web sites may hot state by name products, services and companies, except in
advertising, in sponsorships or to ideniify the business affiliations of persons named on the site.
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